


10031 60 U yuldun1vuKvAd UG oI

- WWuuusudiunousn q vavlngRAgvAASIINYUIZIDUIU - 100% Red Seaweed - High Fiber, Low Calorie

- 3090UAUNIWIINEIKS19N:@F LAY WogunIwAGlUNnA -

A0N (A KOUNA LA “Boil, Broom, Bring in your idea”

- Juarswads:lgud Mildnawulutuuyovaeu -

From Kitchen Star to Market Leader

- Maudul® furgguAL -

elephone

Handy Helpers

- uongasluiwn Wdnn -

UEISYIUNTDDEWI R

- pcumwiAsavlpAUAS...AvdadadoUosuu -






AN TNIUIINUTUD

JUWY 9 (JDIANU trend avaIw

witnsudsnaunwastauladatloo ud “Junw”
golignuavstludounktvuavlawalodars
ipari JuslnagolssnduAanividoniunassc
ICE Usuumﬂomuaosmauom Lusudgvuia
n1sdoaisiBosnluus=lGud nlkwaralonialu
NISUEIPIUANAINAUSAGUNIW.

wususgvisuTntudanulaludun

wusudgvliaiuisaasinnissustunindaiuld
SRISISAILIVR g ] )
[ovo1nusIn ﬂTuwuna\mDUHm UANAAD
Lusudnavaunniaalauinau

goAVIIaNAVINNANII:LASEINY

widluslusuawgania udgoau1glurIvgL
aqav uas Tuuu?o:n:)suo :AssGugnaldwo

K3 (U Ust ﬂDUﬂumsn:)uw\)a\)aﬂua\)auw

_wdv uas lUuamaouanoumuuuaumwuu



S Y, Ve
, NTIUNISRIAITUUYTINY S UST
NMWSIOULLUSUA ’

[SUPINavoDn — vengaaralulng = riuusudwiu TV, Bulsd, lsguag doy
LLUDAQ “wsauaausunnlblde” YA TIUKAINKAEUDVLUUY

BOVNIVINIIRUNG

Durgludruunos, 7-11, K1oe Sulih uagolbngiumaolkey (Makro, Go Wholesale)

e - W — = O e ) V. —

NSVERAN TELEPHONE

AGAR AGAR POWDER

1auladluwatlov MnAdUNUdLazALadnydeqQuasiuA ¥oewaugastazvalus
walaulalUdoediu

Brand's

Juevasitns iy,



Brand's

= Go glE: Trends Home  Explore  Trending now

® Juwe ® amsLtNa NN

Search term Search term

+ Add comparison

Thailand Past 5 years ¥ All categories Web Search

TN

riandauuanns) o

N INSENIA
AGAR AGAR POWDER (FOOD ADDITIVE)

[«
FN

Interest over time @)

‘2eiNav duLnu

aqusLn
ADIAAICIDSDA,

SzUUEDEDIHIS)
unaasch

— b [
UM wudan 3nA
8228 iy Ly ook o 10110

. 0-2224-5482, 0-2224-5486




Situation
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"Agar is
commonly
recognized as

a sweet treat.’
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@ Communication Objective

i. 510MsSUS (Brand Awareness) Toamsunaualsa\)ﬂqus~Tauu AU
Healthy mnanksionzadtiav, AnuanuisalumstdeatuasivassAuulaliisou

ii. Inspire Ik consumer aulpaaviowanAeunluagivassAuychoe

@ Key Message
"“Sunoasilnsfwn wsauaausunalolde” — Ready to embrace every idea —
O Brand Character

Creative Enabler, Reliable & Trusted and Clean & Natural

O Mood & Tone

Encouraging & Supportive, Clear & Confident and Modern with a Hint of Tradition

o Channel ) SUBSCRIBE

Facebook, Instagram, YouTube, TikTok
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o Budget 20,000 THB Engagement Rate O

(0)
Duration: 1 months 5% of Reach

Average views @
O Content Published ( 1 months total) 9,000++ / VDO post
12 Video Post (3 /weeks)
Content Strategy O

Strategize on Length and type
O Content Theme of VDO making sure every

posts are optimal

o Align with Brand Attribute (100% Seaweed, Low
cal, High Fiber, Embrace Every ldeas)
o Align with tips & trick sharing

« Align with our ’rarc?e’r's lifestyle as well as Channel O

integrate the product into our target's lifestyle

Facebook, IG YouTube, TikTok
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— Ready to embrace every idea —



